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This presentation contains certain forward looking statements with

respect to the financial condition, results of operations and

business of Global Yellow Pages Limited (“GYP”) and certain of

the plans and objectives of the management of GYP. Such forward

looking statements involve known and unknown risks,

uncertainties and other factors which may cause the actual results

or performance of GYP to be materially different from any future

results or performance expressed or implied by such forward

looking statements. Such forward looking statements were based

on numerous assumptions regarding GYP’s present and future

business strategies and the political and economic environment in

which GYP will operate in the future.
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� Seasonality accounts for 1H loss

• First half of the financial year typically registers a net loss

• Major publications are recognised in the second half of the financial year
when the distribution of these directories are completed

� Group’s revenue decreased by 27.3% to S$5.4 million

• Decrease due to timing differences in revenue recognition of print
directories offset by an increase in revenue contributed by recently
acquired subsidiaries.

• Total expenses increased by 12.3% to S$13.5 million, due largely to an
increase in staff costs from recently acquired subsidiaries although other
expenses decreased mainly due to higher write back of provision for
doubtful debts.
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1HFY2012 Results Overview



Financial Highlights
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Financial Highlights 

       and 555 million shares as at 30 September 2011

N.M. denotes not meaningful.

(1)               Profit before interest, taxes and share of results of associated companies

(2)               Based on weighted average number of ordinary shares in issue of 553 million shares as at 30 September 2010 

S$' million 2QFY2011 2QFY2012

Revenue 5.8 2.9 49.8%

Operating Profit/(Loss)
(1) 0.5 (2.9) N.M.

Profit/(Loss) before Tax 0.9 (2.6) N.M.

Net Profit/(Loss) 0.7 (2.2) N.M.

EBITDA 1.7 (1.7) N.M.

EPS (S$’cents)
(2) 0.1 (0.4) N.M.

Change
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Financial Highlights 

S$' million 1HFY2011 1HFY2012

Revenue 7.4 5.4 27.3%

Operating Loss
(1) (2.9) (6.6) 125.7%

Loss before Tax (2.8) (6.7) 143.4%

Net Loss (2.2) (5.7) 153.7%

EBITDA (1.3) (5.3) N.M.

EPS (S$’cents)
(2) (0.4) (1.0) 156.4%

Change

       and 555 million shares as at 30 September 2011

N.M. denotes not meaningful.

(1)               Loss before interest, taxes and share of results of associated companies

(2)               Based on weighted average number of ordinary shares in issue of 553 million shares as at 30 September 2010 
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Major Changes in Net Loss (1H) 

Revenue 2.0

Other gains (net) 0.2

Expenses 1.5

Share of results of associated companies 0.3

Income tax credit 0.5

Net Loss 3.5

S$' million
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Expenses  

S$' million 2QFY2011 2QFY2012

Printing and material costs 0.3 0.0 97.8%

Staff costs 3.1 4.2 37.9%

Finance expenses 0.2 0.2 5.2%

Other expenses 2.1 1.7 19.4%

Depreciation and amortisation 0.4 0.5 16.1%

Total Expenses 6.1 6.6 8.1%

Change
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Expenses  

S$' million 1HFY2011 1HFY2012

Printing and material costs 0.5 0.0 97.6%

Staff costs 6.2 8.7 40.0%

Finance expenses 0.4 0.4 4.7%

Other expenses 4.2 3.6 14.6%

Depreciation and amortisation 0.8 0.9 15.4%

Total Expenses 12.0 13.5 12.3%

Change
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Balance Sheet Highlights 

S$' million 31 Mar 11 30 Sep 11

Cash & cash equivalents 7.1 4.0

Total assets 220.9 209.7

Total liabilities 25.2 22.6

Shareholders' equity 193.8 185.4
(excluding non-controlling interests)

Current ratio 1.9x 1.2x

Debt / Equity 0.1x 0.1x



Outlook



Outlook
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�Group’s performance expected to be adversely affected

• Increased global economic uncertainties have cast a shadow on the
business environment.

� Remain focused on creating value for SME client base and
users as the strategy of success

• Through the Group’s three core pillars of search leadership, data expertise
and business solutions.

�Recently launched Business Solutions will enable the
Group to diversify into new revenue streams

• Besides search and advertising revenue, the Group expects to generate
revenue from subscription and usage fees as it offers an expanded range of
service offerings.



Thank You


